
”Digital Innovation in Supply Chain”

SPEAKERS

Bettina Kashefi
Senior economist, Confederation 

of Swedish Enterprise
”Economy in Sweden, 
Europe and the World”

The world stands before a turbulent 
period next year. This will result in a 
predictable unpredictability due to 
such things as Brexit and the USA’s 
new direction in 2017. This will 
most likely affect both purchasing 
and logistics, and not least the 
supply chain. 

  

              Meeting place for purchasers and logisticians

Welcome to your most important and most obvious meeting place regardless of the level, focus and market within purchasing, logistics and supply chain. As usual, 
an eventful day in the Conservatory at the Grand Hôtel in Stockholm with the network and skills development in the form of seminars, interviews and interesting 
speakers. This year’s theme: Digital Innovation in Supply Chain. 

07:30-08:30  Check-in and coffee
08:30-12:00   Programme (coffee 10:00-10:30)
12:00-13:00    Lunch   
13:00-17:00      Programme (coffee 14:30-15:00)

Ron Gidron 
Technology Evangelist at 

CA Technologies, Involved in 
people, technology and the trails

”How machine learning, 
artificial intelligence and big 

data are shaping automation in 
the supply chain of tomorrow”

Orchestrating and automation in 
supply chain is constantly gaining 
importance and becomes one of 
the key enablers for digital trans-
formation, compliance as well as
driving agility in business evolution.

Per Ädelroth
Chief Supply Chain Officer,

 Axis Communications
”Supply Chain development 
and digitalisation - Axis ideas 

and experiences”
Per talks about his challenges in 
the role as both a purchasing and 
logistics manager in a very rapidly 
growing and technology-intensive 
industry. 

Håkan Lidbo 
and Ebrahim Isaacs 
Owner of Gotofuture

”In just a few minutes, new ideas 
are generated for one’s own 

business on site during the day”
Ideas take root and grow in new 
environments with the help of new 
impressions. This is exactly what 
happens in the Conservatory at 
the Grand Hôtel when we play the 
“Makanatsu” innovation game.

Niklas Hedin
Managing Director at Centiro
”Digitalisation 2.0 - Where 

the Digital Becomes Physical”
We live in a time when nobody 
can avoid the upcoming chal-
lenges and turbulent changes, 
where the digital waves are 
rolling in over everyone’s 
beaches, where the business 
models and supply chains are 
fundamentally affected.

Agnieszka Obuchowska 
and Benny Hall 

Director EMEA Shared Services, 
Shared Services, Getinge AB 

and CPO Indirect Purchasing, 
Group Operation, Getinge AB

”Purchasing 
– Digitalization in reality”

Getinges transformation 
journey for purchasing in order 
to become one company with 
more digital solutions for 
purchasing.  

Mark Perera 
CEO Old St Labs - Founder 

Procurement Leaders
”Supplier collaboration 

at its best”
The future of procurement and 
in fact all business relationships 
is about collaboration and the 
co-creation of value. Mark 
will give you best practice and 
recommendations.

Robert Karjel
The only Swedish pilot to have 
been trained by the US Marine 

Corps and to have flown its 
attack helicopters

”Works best under pressure”
Karjel shows how managers 
create successful organisations 
by generating motivation within 
an individual and how to turn 
an individual’s fear of failure to 
a common sense of wanting to 
achieve something great.

Andreas Takacs
Head of Business Content, Silf. 
  Senior delegate International 

Federation of Procurement and 
Supply Management.
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Jonathan O’Brien
  CEO Positive Purchasing  

”How to buy digital 
success as a CPO”

With a plethora of companies 
offering the latest digital solutions 
for procurement we explore 
what is really needed to better 
enable strategic procurement, 
what the perfect digital solution 
looks like. 

Elin Nilsson
Ph.D and Assistant Professor at 
Umeå School of Business and 

Economics. Researching in how 
consumer purchasing behavior 

is affected by digital interactions 
such as gamification.

Harry Mulic
Managing Director 
Elgiganten Logistics

”Are you ready to take on the 
digital solutions of the future 

in the supply chain?”
There are complicated logistics 
streams that not only deal with 
systems and information; rather, 
they will involve thinking outside 
the box and finding new smart 
digital solutions. 


